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2022 Growth Strategy
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Our Core : Games

Beyond the Game

“The Potential ”

Games-as-a-Service : Player

Engagement Z2} ! 2}0|E

Mu|Ao| 2 83}

Mz

- Project M, The Callisto Protocol
22 HY o E

S Eo| AY M Ak 7|
-
M2 EH™

(Virtual Human, Deep Learning,
Web 3.0/NFT, VR 5)

World
Builder

Interaction
Designer

1 WE A =715 B0
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ge{ol= ME2 =217
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2}0| E MH| 20N 71 S 2T MI7HX] puBG Al 2] Player Engagement Z2} 3 2

PUBE;
BAITLEGROUNDS

“Battlegrounds for All”

NEWRYAL:

“Repositioning”

BAINIEGRUUNDS
_MOBILE | INDIA

MOBILE

“Further grow PUBG fandom”

NS 2HX Q0| =2
Ssjx&Moz nuES
SHEOfLYD M 22}



Project M

Unknown Worlds

= Sci-FiMAI&S HjF2 = o BA| HE=f AY
(PC, Mobile)

= Easy-to-Learn, Hard-to-Master 24|12 [} 2,

HE w0 7H s A Y

= Unique gaming experience created by
Subnautica dev, Unknown Worlds!

= ‘22 Early Access S 1

Note: (1) Project M2| 0| 0| X| = 7148 OFE, The Callisto Protocol2 A|H|OFE] E
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PUBG
Striking Distance Studios

Quad A (AAAA), All day!
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KRAFTON Pipeline : 2022 and Beyond(")

Defense Derby Project M Project Biringam Project Black Budget

Rising Wings Unknown Worlds KRAFTON HQ PUBG Studios

HA[ZE M= O A ETH| M Ef QESZEL PYP 7+H PVPVE Looter Shooter

20223 ¢EH7| 2022 Early Access S & 20233 Early Access = H alps|

AZE XN E2H
Road to Valor: Empires The Callisto Protocol Project FF Project Windless
DreaMotion Striking Distance Studios Bluehole Studio KRAFTON HQ
HA[ZEHEF Al E2 04 MM/ 2 =& RPG === OAl= M
20221 47| 2022'4-5147| HY =8 2023 HE 28 o)y
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KRAFTONO| 7% Al N =t A

Interaction
Designer

World
Builder

Virtual Reality (VR)

Deep Learning

Web 3.0 & NFT

o

Fully Immersivegt Zg 2 71551 OFE e 2 AO|HE
HolM o §2 X2 4 Interactive 25X 24t THs
O%| i Z3} E| 7| = O] & A|ZO|L} 2 EL}2} Oculus Quest 22|
YR H2 EXSSHEUSHAE LR E"EH s
213 EFOHEE: PS5 2F 12M CH, Xbox Series 2F 8M CH,
Oculus Quest 2 2f 7M CH{

Virtual Human 7H'Z 2| 3§ Al 9l Generation $|F2| 7| & L%} S}
- Text-to-Speech / Speech-to-Text
- Open-Domain Conversation

- Vision / Character Generation & Animation

AN (X4 0] F)0| 7t |9 2 Network 215
7I52t

KEFXp/AH|XHOf| A| o B2 H T2 shareSt= ME A & =510
HMEX{ol ZalZo| sto| S =4

Web 3.0 24 0f| M A 2| Al= Gamer2t Creator0f| Al M| 2 2
7HXE H3& 5 A0ojof st1, o] = A Y2l zH0O| 7} FHA| =|ofof B

¢t Open API7} E¥H



Web 3.0 Al hakd IE S Web30*|-H-E M E

ALALREM X|S7HX| 8ff 1, & St 20|
Fun UFofE, W22 BHXT| T 5 s
Create-to-Earn ME| A £ | A%tC} : e User-Generated
' - Metaverse Platform
Community- Core FanO| &=0| & COmmumter Ht b5
o =< x| O A O E ake) : .
driven 83540, 00 B 2 =91S Bt ~ s Unreal Engine?| %t ZE&IX Iﬂ’ﬁf %%
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« NFT 7|“*Creator Economv% 3 f
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“The Potential” -
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4Q21 & FY2021
Financial Highlights



2021 Results at a Glance

KEY PERFORMANCE

1-891%‘

BATTLEGROUNDS
PUBG IP s ==} PUBG Universe
Z29 A7t 0| K20 PC, BHIY 22 ZE ZHX YE FA

KEY FINANCIAL HIGHLIGHTS

25%YOY 9 I

PUBG Oi =

oiiel oiE HIS

Note: (1) 22 27t O|&Xt=£ 2021 ¢IZt 7|F HIEAEIRE PC, 24, ZHIY, HIEI22E 2HFY 21, New State2| B MAU &4t =X



o= 2021 1= 8,863Y & (YoY +12.9%)
4Q21 4,440 2l (YoY +25.9%, QoQ -14.9%)
ol 2021 6,396Y9& (YoY -17.3%)
4Q21 430Y¥ (YoY -53.6%, QoQ -78.0%)
Al = 3 =
H7ZF A X =7| & 27| ddo|¢
Thel: dolgl 46% Thel: Mot TRl MY o
_-m-_
33% 1% 92% "
. N - 38% 37%
L, \‘I »»»»»»»»»»» n
26%," ’
1,886.3 -,‘" 23%
1,670.4 u
521.9
461.0 459.3 444.0
1,087.5 2272
352.6
195.3
174.2
7739 700.5
22/
FAHAHE 103.9
60.9 .
359.3 926
609
2019 2020 2021 4Q20 1Q21 2Q21 3Q21 4Q21 4Q20 1Q21 2Q21 3Q21 4Q21
oj = 4ol AYo|AE ot = R =T ool EEREEE



PC

+ (2021 Oi = YoY +50.6%) 2t0|E MH[A HEF Z3t 8l K& 4FT L E In-game ARPU &5, 20223 =i El Ef 7|4t H& K& =87
%ot BM 7|8t ME F7| CHH| /g%, Fop Met FH|of & ZHX HO0E HAE ME7| ChH| 5t

* (4Q21 OfE= YoY +91.9%, QoQ -11.2%) L+t

X% 7tsst
ato| & AH|A X

650.. 2,000..:-

PC/2& 47t O|&At =0 PC/2% 1€ BT MAU

X2 x5

PlayStation 7|& Play Time®

PC/Z2Z Play Time®

BATTLEGROUNDS FOR ALL

Note: (1) T2 12 F2P T2t 0|2 X Fo| KYUE A O[&X = 7|F, (2) TF ThH| F2P H$H O|= Play Time S7t8




Mobile

« (2021 O4E YoY +5.7%) BGMI, New State ZA|Z PUBG User Pool 2tCH, 20224 A 10st 0| 2X}E 7|dh Z2|0|Q 2t0|E MH|AZ OfE 4% 7t53 S8

. (4Q21 O§= YoY +9.9%, QoQ -20.2%) PUBGM Oi= 28 A5, BGMI A%, New State SA|2 M S7| ] d&MoL}, Egfd H|x=7|2 ME7| Cid| s}
Traffic H A‘"‘lEﬁHu"NnS Monetization

RP Rebranding W > GODZILLA & KONG T

ELITE| I[ELITE|

'Q-—’ -H=Dlo1, s ; L S e AN
Months 1 Manth S bl ko WITHB.DUCK

I’l/llﬁ_ﬂﬂﬂl[ 13 TGATTIN

WAY T0 THE FUTURE

ROYALE PASS M5

ZRTA M5 BANER SUTANM
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Mobile (cont) = BGMI / ?_IE

“Content Platform” H|=L|A B 2= 2022 A|Y, EE 3 2ofz £X} Sj

e

NODWIN
GAMING
<=E9 Aol

UsD 2,250t

‘ { X 28 15.0%)

<zmdEHES
USD 5005+
(X228 20.0%)

ST BATTLEGROUNDS

<Za}El T
USD 4,600%F
I 28 17.1%)

a
= A /X HEM ( MOBILE BTV
o
A A|ZH Multi-Play i .
Loco naulilus
i)éq 9._4\_ (OlﬁEE, Eo|ﬁ§ﬂ) <23 o._lE‘I%ElE>(2) <_L|:EE!E‘Iﬁ Eﬂl'%>
UsD 367%t UsD 5507t
2Eg[d, C|X| 23 7t (X2 € 9.6%) (RI£E 30.0%)
lamatens
Free 2 Win, Pay 4 Skins <EfOte A =>

USD 6002t
XI£E 10.9%)

Note: (1) Newzoo ‘Global Games Market Report 2021 7|F, (2) 23 AHHYE[EO] ZL2 FEXFH USD 3672  USD 6722 HEAM SHC 2 X[2E O/



Mobile ont) - New State

ME22 E40] 4a8=S S8t New Statel]

|

1ISTTE

=

30 AYE BZE,

Of= 4 T SN AH0|EZR 2to] 2 Mu|A Z3}
2~3¢ 2&7|

@

Extreme BR Mode ZA]
MO 2 e
= Fast Pace, M2 7l =t A

»  New State®FO| Fedture 2=

IIEWS NE X §/= e

<RIMAC NEVERA Z2tH22{0|M >

NEW GAME NOIE =

BR: ETRENE

<Extreme BR Mode>

XHEHE A 2=t

»» Round Death-Match 2 &=

- Rl BRI o]

~8) =0l

= 2 A

o2 hlolE
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AFRICA

2022 2Q o™
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s 4

2021 1= 8,863Y & (YoY +12.9%)
4Q21 4,440 2l (YoY +25.9%, QoQ -14.9%)
o (25) 2021 YoY -34.3%, 4Q21 YoY -14.3%, QoQ +22.3%

M

4Q21 2& =2 r2p Mt FH|Of 2 2HX HOI0|E jAZ ME 7] OiH| 22, 128 Unknown Worlds A2 H¢

« (7|EP 2021 YoY +46.3%, 4Q21 YoY +109.9%, QoQ +179.5%

gtz M7 oie 4%

4Q21 7|Et O§=-2 PUBG Global Championship (PGC) 2021 ZH%|0f| 2 O|AZX ZAH OfF B0 ME 57| A M27| ChH| 28
AL

PC Lol = =% / 7|t

B9l 421 CRCE £49): 42

PUBG, Hl2t, ¥2|2

PUBGM, New State, BGMI, Technology Service &

378.8

1295 276.4

88.6

66.1
59.9

4Q20 1Q21 2Q21 3Q21 4Q21 4Q20 1Q21

3542

2Q21

380.5

3Q21

303.7

4Q21

16.4

7.2

9.2

4Q20

PUBG, Hl2l, O|AZX &

16.1 16.6
4.0 4.2
12.1 12.5
1Q21 2Q21

T
i

7|Et

5.0

6.9

3Q21

25.4

19.3

4Q21



H|& T8

of

HH| & 2021 1X 2,467H ¥ (YoY +39.1%)
4Q21 4,010 & (YoY +54.2%, QoQ +22.8%)
o (21Z4H]) 2021 YoY +6.8%, 4Q21 YoY -12.4%, QoQ +17.3%

4Q21 QAAH|= Lot Ar2|Ab HEY, Azt QMEIE 5 Lo|d HIE Bz HE7| UiH 371 MEYMEIE HE oA7|& HEgez HE 57| o 44

H, ——- L= =

o RIZ448) 2021 YoY +32.2%, 4Q21 YoY +45.9%, QoQ +68.6%
4Q21 X|g3+2+ PGC 2021 7§ %[, BGMI, New State & AH H]

00
ol

7t RHH| Creative 2HI= % v S7t2 HE 7| 8 H&E7| thH| S7F

I & 260.1 233.8 285.2 326.6 401.0 54.2% 22.8% 896.6 1,246.7 39.1%
% i = o4/ 73.7% 50.7% 62.1% 62.6% 90.3% 16.6%p 27.7%p 53.7% 66.1% 12.4%p
QI Z4H| 108.2 84.7 934 80.8 94.8 -12.4% 17.3% 3312 353.7 6.8%
U2 /0S| 7HD 342 358 40.2 59.6 57.7 68.9% -32% 150.9 1934 28.2%
ANesT= 80.9 76.1 95.3 70.0 118.1 45.9% 68.6% 2720 359.6 32.2%
OFA 2] 123 74 8.0 20.5 46.4 276.2% 126.3% 426 82.3 93.1%
FAEYHIE 6.8 10.0 274 70.6 59.0 771.6% -16.5% 36.8 167.0 353.7%
7|Et 17.7 19.8 20.9 25.1 25.1 42.5% 0.4% 63.2 90.8 437%
gAoly 92.6 227.2 174.2 195.3 43.0 -53.6% -78.0% 773.9 639.6 -17.3%
% O = 26.3% 49.3% 37.9% 37.4% 9.7% -16.6%p -27.7%p 46.3% 33.9% -12.4%p
Z% EBITDA® 112.0 252.1 218.2 283.3 120.6 7.7% -57.4% 854.8 874.2 2.3%
% O = 31.8% 54.7% 475% 54.3% 27.2% -4.6%p -27.1%p 51.2% 46.3% -4.8%p
271=0]9 413 194.0 141.3 178.3 6.2 -84.9% -96.5% 556.3 519.9 -6.5%

Note: (1) =22/ ZATH= Steam, OFS42 5, (2) 2 EBITDA = EBITDA + FAIEMH| 18



of

Hole

AdHo|el /s =H EBITDA

Ol 2021 6,396 (YoY -17.3%)

4Q21 4302l (YoY -53.6%, QoQ -78.0%)

Z™ EBITDA 2021 8,742Y & (YoY +2.3%)
4Q21 1,206Y¥ ¥ (YoY +7.7%, QoQ -57.4%)

o

e 4Q21 =7 EBITDAE ™Y S7| CiH| 7.7% &5, =™ EBITDA ORI 2 27.2% 7| &

SEOIY (=71

Z74 EBITDA (&7

CHOl: Mo CHel M TR Mo
49% 55% 54% 51%
L M 4T% A =

38% 37% eemT 42%

, - L L, -
6% ' 32%, 854.8
b 23% n 36.8

n . 167.0
283.3
252.1
222 10.0 2182 70.6
195.3 : 456.2
174.2 274
59.3 818.0
707.2
926 103.9 112.0 2421
' I 68 1908 2127 s
S / 396.9
609 105.2
61.6
4Q20 1Q21 2Q21 3Q21 4Q21 4Q20 1Q21 2Q21 3Q21 4Q21 2019 2020 2021
Feol ---m--- HAAO|YFE EBITDA FAEMHE  ---m--- 7 EBITDA OHFI EBITDA FAEAUE  ---m--- T EBITDA OHE



271=0]9

Mol 2021
4Q21
=H7|=0]|¢ 2021
4Q21

« 4Q21 F7|=0|Y2 FYALEYAE B0 [HE SYE 4, EHelME 3

7,504 2l (YoY +12.5%)
3724 (YoY EXIM 2 QoQ -86.2%)

5,199 ¥ (YoY -6.5%)
622U (YoY -84.9%, QoQ -96.5%)

]

(o:No_ | 20| Ol 20| (= C 20101 (= C 2010
el gl MEHE=A (=27)) zH7|=o0|el (27)) zH7|=0|Ql (Hzh
CHRL Aol CHRf: Mo TR Mo

I8 4Q20 | 1Q21 | 2Q21 | 3Q21 | 4Q21

556.3 546.4
el -94.9 442 -2.4 74.7 -5.7 o
519.9
R Eas] 11.8 53.7 5.4 86.3 23.9
194.0
7|EF20Ql
[EF=< 11.2 52.8 47 82.3 18.6 1783
9 A0|
F8+A 0.6 0.8 0.7 40 5.3 1413 278.9
dedeH|8 1067 9.5 7.7 1.7 29.7

7|EHHIE 1053 7.8 57 9.9 28.2

. 413 57

=F8H|8 14 17 2.1 1.8 1.5 o ewna

2L AP
NEH&9 23 2714 1718 2699 37.2 265
4Q20 1Q21 2Q21 3Q21 4Q21 2019 2020 2021

20
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4Q20

352.6

260.1

92.6

105.2

112.0

-94.9

11.2

105.3

0.6

14

-2.3

-43.6

41.3

1Q21

461.0

233.8

227.2

2421

252.1

442

52.8

7.8

0.8

1.7

271.4

774

194.0

2Q21

459.3

285.2

174.2

190.8

218.2

-24

4.7

57

0.7

2.1

171.8

30.5

141.3

3Q21

521.9

326.6

195.3

212.7

283.3

747

82.3

9.9

4.0

1.8

269.9

91.6

178.3

4Q21

444.0

401.0

43.0

61.6

120.6

-5.7

18.6

28.2

53

1.5

37.2

31.0

6.2

2020

1,670.4

896.6

773.9

818.0

854.8

-107.1

481

152.9

35

5.7

666.8

110.5

556.3

2021

1,886.3

1,246.7

639.6

707.2

874.2

110.7

1584

51.6

10.9

7.0

750.4

230.5

519.9

ELIE
JEpRtERY R4
0|90l
HI X K] £

HESA

4Q20

1,292.5

719.8

426.6

1,719.1

406.7

983

505.0

43

1,003.8

168.1

379

0.0

1,214.1

1Q21

1,440.6

750.2

657.1

2,097.7

509.7

166.9

676.6

43

1,003.8

181.1

232.0

0.0

1,421.1

2Q21

1,554.8
624.5
735.7

2,290.5
532.0
188.9
720.8

43

1,065.6
126.5
3733

0.0

1,569.7

3Q21

44412

3,593.9

863.0

5,304.2

5741

210.0

784.2

4.9

3,837.2

126.2

551.6

0.1

4,520.0

4Q21

3,653.7

3,019.3

1,9814

5,635.1

638.2

388.7

1,026.9

49

3,839.1

206.3

557.8

0.1

4,608.2

21
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We will meet everyone in the world we are building.
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